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Help! Technology Is Invading My Home



JOHN 10:10

Jesus



ASSUMPTIONS

On The Grid __ Notinabubble



HOW CONNECTED
~ ARE YOUR KIDS?

m British:
Internet Devices per home

United State:
(93% Internet saturation)
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Challenge 1

Pornography



DEFININGPORNOCH

FORMAND



INTERNET RISKS

» 90% of 8-16 have viewed pornography
» 20-30% of adult industry traffic is children

» 80% of Children using e-mail receive
Inappropriate messages

» 70% of teens online have accidentally come
across pornography on web

Josh McDowell - Josh.org



1. Have seen group sex on the Internet
2. Have seen porn showing same-sex intercourse

3. Have seen online sex acts involving bondage

83%

4. Have viewed beastiality on the Internet

69%

5. Have seen rape or sexual violence online

6. Have seen child pornography

39%
15% 15%

32%
23%
18%
ﬂ
2 3 4 5

Source: The Nature and Dynamics of Internet Pornography Exposure for Youth” by Chiara Sabina, Janis Wolak, and Daivd
Finkelhor

6

1



HOW FREQUENTLY PEOPLE COME ACROSS
VS. SEEKOUT PORN,BY AGE
% among U.S. teens, young adults and adults 25+

@ daily e weekly ®@once ortwice amonth @ lessoften never

teens 13-17
come across Evee 21% % 30%

seek out RS 18% 11%

oung adults 18-24
come across 16% 3

seek out EREEA 26%




% usually
+ always
wrong

base: teens and young adults 13-24

. taking something that belongs to someone else

. having a romantic relationship with someone other
than a spouse

. saying something that isn't true
. not recycling
. thinking negatively about someone with a different point of view
. overeating
. significant consumption of electricity or water
. wanting something that belongs to someone else
. viewing pornographic images
10.reading erotic or pornographic content (no pictures)

11. watching sexually explicit scenes on TV or in a movie




THE PORN PHENOMENON

David Kinnaman






5 WAYS IMPURITY HURTS US

#2 - INCREASES OUR APPETITE AND DECREASES OUR
SEXUAL SATISFACTION
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#3 - SEPARATES US FROM PEOPLE - MAKES US CONSUMERS
OF PEOPLE




LIE: IT'S NOT HURTING ANYONE

PLEASURE FROM ABUSING WOMEN

» Frequent drug use to dull physical
and emotional pain

» High probability of having sexual
abuse as children

» Abusive or distant father

» Coercion - show up to something
different than they agreed to

» Human sex-trafficking - 1/2 of
prostitutes create pornography




5 WAYS IMPURITY HURTS US
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5 WAYS IMPURITY HURTS US

#3 - REDUCES WAYS FOR GOD TO WORK IN OUR LIVES
AND FOR US TO EXPERIENCE HIM



THE BRAIN ON PORN
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BACK BRAIN - BRAIN STEM

» Ties to all senses except
smell

» Motion
» Focused attention

» Adrenaline




MID-BRAIN - LIMBIC SYSTEM

» Emotions

» Memory

» Smell

» Is this good or bad
» Fight, flight, freeze




FRONTAL LOBE

» Thinking
» Cause and Effect

» Respond rather than
react




BRAIN HELPER

4

4

4

4

4

4

Sleep

Exercise

Diet/Hydration
Household Responsibility
Acts of service

Active Positive Relationships




KEEPS OUR BRAINS FROM THINKING

Donald Hebb - Neuropsychologist in 1949



CAUGHT BUT NOT HOOKED




WHERE IS THE CATCH

» Secrecy

» Shame

» Ignorance about body

» Ignorance about pleasure

» Fear of overreaction

» People pleasing, fear of disappointing

» Perfectionism

» Hopelessness

» Entitlement






LEVELS OF COMMUNICATION

You Are Capat

You Need Me




Buffer Rules

Rulles ' Values l




Teach in the context of
relationships.







McAfee - The Digital Divide: How the Online Behavior of Teens is Getting Past Parents
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BASIC FOUNDATION

» Internet in common areas
b /Filters
> www.covenanteyes.com
> www.xxxchurch.com
» www.internetsafety.com
» Require passwords
» Monitor Activity
» Phones don't go everywhere

» "Ownership” rights







Challenge 2

iIdeo Games



GAME RISKS

* 9% pathologically or clinically addicted
» 23% of youth say they are addicted

» 44% say their friends are addicted

* www.pluggedin.com

DIYtather.com, Webmd.com


http://www.pluggedin.com

WHAT MAKES GAMES ADDICTIVE?

* The High Score

* Beating the Game
* Role-playing

* Discovery

» Relationships

e No “"End”

* Physiological - Dopamine

WWW.VIdeo-game-addiction.org



http://www.video-game-addiction.org

L0SS OF TIME

LOSS #1







VIDEO GAMES







SIGNS OF ADDICTION

e Not # Hours

 Lie about how much or long

e Try to stop and can't
e Feed into other behavioral issues
e Disrupted life pattern

e Can they get up and go do something else fun?



WHO ARE YOU DEALING WITH?

Foolish



TEACHABLE MOMENTS

Affirmation Consequences



AFFIRMATIONS

Goal: Encourage repeating behavior
Don't use “empty” phrases like good job
Process versus the end product

Say what you saw

Talk less, ask questions more

External to internal
Avoid labels




NATURAL
CONSEQUENCES

* Harsh
* TIme working against you




LOGICAL
CONSEQUENCES

* Pain, you need to think
* Easily become punishment
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Challenge 3

Social Media




Facebook, Instagram and Snapchat Top
Social Media Platforms for Teens

% of all teens 13 to 17 who use ...

Facebook
Instagram

Snapchat

AGmbir

Different social media site ki
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Girls Dominate Visually-Oriented Social Media
Platforms

Percent of girls and boys who use ...

GIRLS 61%
BOYS

Instagram

51

Snapchat

Online pinboards 33
like Pinterest BEE}

23
Tumblr
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“Adult”
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Who am |? What cand be?

Can | make it in the world of
people and/things?

Age

s it okay for me to do, move
and act?

Is it Okay to be me?

Can | trust the world?

Birth

Responsible Not Responsible
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BACKSTAGE LIFE
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“I'M BETTER THAN YOU"

PRIDEFUL.




NARCISSIS







WHAT ARE THEY LEARNING




6 Steps Toward Freedom

Helping Kids Recover




#1 - FOCUS ON POSITIVE - WHAT DRIVES
YOU TO SAFETY?







ABSTINENCE
VS.
RECOVERY




6 STEPS TO DISCOVERING FREEDOM
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| ow Resistance to Impulsivity






|GHI EDGING






6 STEPS TO DISCOVERING FREEDOM




PURSUE YOUR WORST FEARS

BEST ACCOUNTABILITY PARTNERS

» Shared goals

» Personally Committed

» Clear - honest

» Confidential

» Follow-up outside group

» Bold - Challenging but not
condemning




6 STEPS TO DISCOVERING FREEDOM
#2 - DEVELOP AND WORK A PLAN







MONTHLY PLAN

NEED A PERSONAL REASON






CONSEQUENCES AND RE



MONTHLY PLAN
ACTIVE COMMITMENTS







MONTHLY PLAN
TRACK IT










PHILIPPIANS 4:8

Summing it all up, friends, I'd say you'll do
best by filling your minds and meditating on
things true, noble, reputable, authentic,
compelling, gracious—the best, not the
worst; the beautiful, not the ugly; things to
praise, not things to curse.



‘Compelling
‘Authentic

| Reputable

‘Noble

My Definition:

Movies/Books/TV:

Examples I've personally had:

Nature/Activity:







CONNECT

WWwWw.projectpatch.org

Facebook.com/projectpatch

@projectpatch & @chuckhagele

c 360-690-8495

TodaysFamilyExperience.com



http://todaysfamilyexperience.com

